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Week 2 Discussion 1: Application of the Seven Caux Principles
The Caux principles for responsible business include respect for stakeholders, incorporating economic, social, and environmental responsibilities, respect for the law, respect for universal business conventions, responsible globalization, and avoiding illegal activities (Hartman, DesJardins, & MacDonald, 2011). In support of the adoption of the Caux Principles for responsible business, I would argue that these principles would enhance the organization’s relationships with its customers since they advocate for fair treatment and open communication between the organization and their clients (Archie, 2013). Furthermore, the adoption of these principles would enhance the organization’s reputation since they advocate for social and environmental responsibility, thereby making an organization more attractive to potential investors (Archie, 2013). Furthermore, implementing the Caux principles would enhance positive relationships between the employees in an organization since they emphasize fair treatment and open channels of communication (Archie, 2013). As a result, employee job satisfaction and loyalty will be enhanced since they will feel valuable to the organization (Archie, 2013).
I would defend the Caux principles as good business practices by explaining that their adoption will enable the organization to create more revenue by acquiring more customers through enhanced customer satisfaction (Archie, 2013). Accordingly, customer loyalty will promote brand recognition and growth which implies more customers and more revenue as a result. Furthermore, adopting the principles will lead to an ethical organizational environment that will enhance employee performance by minimizing conflicts among employees (Rhode, 2006). Also, the organization will be able to acquire more funding from its shareholders and attract more investors (Archie, 2013). However, other members may oppose the adoption of the Caux principles by pointing out that they may diminish the ability of the organization to enhance its profitability by increasing the number of objectives to be met. Additionally, some may argue that the adoption of these principles may require additional resources and disrupt organizational activities (Archie, 2013). These arguments are legitimate because they are based on the practical implications of implementing new ethical principles in an organization. Furthermore, they are based on the same assumption as the arguments supporting the Caux principles, which is that ethical practices influence employee performance and organizational outcomes (Morrison, 2010).
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